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Program duration: 7 year
(depending on academic background and course load taken per semester)
Language of instruction: £nglish
Form of study: full-time (classes take place primarily at evening time)
Number of credits: 30

The Master of Marketing program at KIMEP University is dedicated to train professionals who can successfully
develop and manage marketing activities of organizations both in Kazakhstan and internationally in a socially
responsible manner. The program provides outstanding preparation for a career in Marketing and Masters level
knowledge to work in industry, consulting firms, non-profits, government, and other organizations where
marketing adds value.

UNIQUE CHARACTERISTICS OF THE PROGRAM

The Master of Marketing has an innovative and progressive curriculum that matches leading Graduate
Marketing programs around the world. The unique characteristics of the program include:

Comprehensive curriculum consisting of master-level courses in all facets of marketing
Opportunity to customize the program by selecting elective courses to fit specific career goals
Global connections, international faculty and students body

Courses taught at evening time, opportunity to work full-time while studying

Industry exposure and practical experience through supervised company internship
Development of research and analytical skills in the process of writing their Master Thesis project
Opportunities to receive financial aid and scholarships

CAREER PROSPECTS

The Master of Marketing program has been specially designed to prepare students to meet the diverse needs of the
contemporary Kazakhstan and the worldwide employment markets. Upon graduation students will be able to
compete with other highly qualified candidates in these markets. Furthermore, they will demonstrate a firm
specialized theoretical knowledge in the field of Marketing. A Master of Marketing provides academically
distinguished students the opportunity to develop many of the technical skills, advanced analytical skills and broad
marketing expertise to build a career path across a variety of areas that offer great potential for professional
growth, such as:

e General marketing

Account management

Customer service

Marketing research

Branding

Advertising

PR

Digital marketing

Sales



MASTER OF MARKETING PROGRAM

CURRICULUM

The Master of Marketing program offers a comprehensive curriculum consisting of master-level courses in all facets
of marketing. Students can tailor the program to fit specific career goals by selecting electives courses of their interest. The
program covers the fundamentals of marketing, as well as advanced topics in marketing research, consumer behavior,
marketing strategy, marketing communications and brand management. It provides students with a foundation in the
principles and practice of marketing in a local and international environment.

Courses Credits
Core Courses 8
Business Communications 2
Organizational Behaviour and Leadership Ethics 3
Fundamentals of Management 1.5
Fundamentals of Marketing 1.5
Elective Specialized Courses

(Students must complete any 4 courses and Internship from the list below)
Digital Marketing

Strategic Brand Management

Integrated Marketing Communications

Strategic Marketing

Selling and Sales Management

Consumer Behaviour

Selected Topics in Marketing

Ethics, Responsibility and Sustainability in Marketing

Marketing Strategy and Competitiveness Analysis

Business Analytics

Project Management

International Business
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Supply Chain and Logistics Management
Hospitality Management

Internship: Directed Project in Marketing
Research Work

Final Attestation

Total
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DURATION

The Master of Marketing program runs on a cohort system. It is advised to enter the program in the Fall semester.
However, the admission in the Spring semester is also possible. The duration of the program is 2 semesters and the
program can be completed in 12 months.

FACULTY PROFILE

The Master of Marketing program is taught by a pool of international and Kazakhstani professors, who are all
academically and/or professionally qualified according to international standards. Marketing faculty have a track record
of preparing marketing graduates for careers in major local and international companies operating in Kazakhstan and
abroad.




MATUCTPATYPA B ObJIACTA MAPKETWHI A

UNIVERSITY

BANG COLLEGE
OF BUSINESS

Mpoao/mKNTeNbHOCTbL Nporpammbi: : 1 200
(8 3as8ucumMocmu om uU3Ha4azsbHoU akademu4eckol 20mosHoCcMu obyyarouje2ocs
u om y4ebHoU Hazpysku 8 cemecmp)

A3bIK 06yueHna: AHzautickuti
®dopma obyueHus: oyHoe (3aHAMuUs npoxodsm 8 0CHOBHOM No 8eyepam,)

Konuuecrtso kpeauntos: 30

MporpamMma MarucTpatypbl B ob6nactv MapkeTnHra YHuepcuteta KMUM3T npegHasHayeHa 418 NOATOTOBKM
npodeccMoHanoB, yMeoLMX yCreLHo pa3pabaTbiBaTh M yNpaBAsTb MapKETUHIOBbIMM CTPATErMAMM Pa3NNYHbIX
opraHusaumii kak B KazaxctaHe, Tak U Ha MeXAYyHapOAHOM YPOBHE, PyKOBOACTBYACh MPUHLMMNaMM COLMaNbHOWM
OTBETCTBEHHOCTMU.

Mporpamma npegocTaBasfieT npobeccnoHanbHble 3HaHUA B chepe MapkeTuHra Ana paboTbl B
NMPOMBbILLIEHHbIX, KOHCaATUHIOBbIX, HEKOMMEPYECKMX OPraHm3aLnaX, MPaBUTENbCTBEHHbIX CTPYKTYpaXx 1 ApYyrux
KOMMaHWSAX, FAe MapKeTUHF UrpaeT BaXkKHYHO POJib B Pa3BUTUN OpraHu3aLmm.

YHUKAJIbHbIE OCOBEHHOCTH NPOrPAMMbI

CooTBETCTBME MMPOBBIM CTaHAapTaM 0bpa3oBaHus B 061aCTV MapKeTUHT;

YuebHbIli NaaH NporpamMmMbl OXBaTbIBAET BCE aCMeKTbl MAPKETUHTa;

MporpammMa npegocTaBisieT BO3MOXHOCTb BbIOpaTh ANCLUMINHBI, HEOOXOAMMbIE A5 JOCTUXEHMSA
BbIOpaHHbIX MPOpeCcCHOHaNbHbIX Liesew;

3aHATUS NPOXOASAT B BEUEPHEE BPeMsi, UTO NMO3BOJISeT COBMELLATh 00yUeHme 1 pabounii rpaduk;

Morpy>xeHune B chepy AeATENbHOCTN N 0BpeTeHMe NPAKTUYECKOro onbiTa 6iarogaps npeanaraeMbsiM
CTaXXMpoBKaM BO BpeMs 0byUeHus;

BO3MOXHOCTb MOCTPOUTHL OBLWINPHYO CETb AEe0BbIX KOHTAaKTOB MO BCEMY MUPY, 0byuaTbca y
MeXAYHapOAHbIX MpernosaBaTeneli U COBMECTHO C MEXAYHAPOAHbIMU CTYAEeHTaMK;

Bnarosaps HanMcaHWIO MarnMcTEPCKON AMcCCcepTaLLMn, CTYAEHTBI Pa3BUBArOT CBOW aHAIUTUYECKNE HaBbIKA U
MoJlyYatoT OMbIT B MPOBEAEHUM HayYHO-NCCAeA0BaTENbCKON AeATEIbHOCTY;

YHuBepcUTET NpesnaraeT pas/ivyHble rpaHTbl M GUHAHCOBYHO MOAAEPIXKKY CTYAEeHTaM-MarncTpaHTam.

KAPbEPHBIE NMEPCMNEKTMBbI

MporpaMmma MarucTpatypbl B 06/1acT MapKeTUHra pa3paboTaHa B COOTBETCTBMM C pa3HOODOpa3HbIMU
NoTpebHOCTAMU COBPEMEHHOTO PbiHKa TpyAa B KazaxcTaHe 1 B MUpe. BbINnyCcKHWKM NporpaMmbl 4EMOHCTPUPYHOT
cepbe3Hble TeEOpeTUUYEeCKne 3HAHNA B chepe MapkeTUHIa U MOTYT CMeNo KOHKYPUpPOBaTb C
BbICOKOKBaIMOULIMPOBaAHHbIMU CMELMaNCTaMm.

CTyaeHTaM C BbICOKOW akaZleMUUeCckon yCcreBaeMOoCTbo NPesoCTaB/seTcsl BO3MOXHOCTb Pa3BMBaTh TEXHUUECKNE
M aHaNNTUYeCcKMe HaBbIKW Ha bosiee NPOABMHYTOM YPOBHE, MOJYUNTb HOBbIV OMbIT U 3HAHWSA 4151 MPOAO/IKEHUS
Kapbepbl B CeAytoLLmx obnacrax:

MapkeTuHr

DKKayHT MEHeXKMeHT

CepBuc v paboTa c KnmeHTamu

MapKeT1HroBble NCCAeA0BaHMS

Bp3aHA-MeHeaKMeHT

Peknama

CBs131 C 0OLLECTBEHHOCTbIO

LindbpoBon MapkeTuHr

Mpoaaxn



YYEGHBIM NAAH NPOrPAMMbI MATWCTPATYPbI

B OBJIACTU MAPKETHMHTA

YuyebBHbI NiaH 4aHHOW MPOorpaMMbl OXBaTbiBaeT GyHAAMEHTaNbHbIE OCHOBbLI MAapKETUHTa 1 yriybaeHHOe n3yueHune
TakKWX TeM, KaKk MapKeTUHIOBble NCCeJ0BaHNSA, MOTPebUTENbCKOE MOBEAEHWE, MAPKETUHIOBbIE CTPATerny,
MapKETVHIOBble KOMMYHUKaLWW Y BPeHA-MEHEAXMEHT.

Tak>Ke CTyZeHTaM NporpaMmMbl MarncTpaTypbl B 061acTv MapKeTUHra NpeAocTaB/seTcs paj CneLaim3vpoBaHHbIX
AVCLUNANH Ha BbIBOP, U KaX bl CTYAEHT MOXET U3YUUTb Te AUCLUMNINHBI, KOTOPble COOTBETCTBYIOT ero/ee
NpodeccnoHanbHbIM LiefsM 1 MHTepecam.

MporpamMmmMa npeaycMaTpuBaeT M3yYyeHNe MapKeTUHIOBbIX TEOPUA N MPaKTUUYECKUX NCCNef0BaHUN Kak
KazaxcTtaHCKon, Tak U MUPOBOM MPaKTUKMN.

Mpeamerbl Kpeauthbi

OcHoBHbIe NpeaMeTbl 8

[enoBble KOMMYyHUKaL MK 2

OpraHu13aLnoHHOe NoBeeHMe 1 3TUKa ANAepcTBa 3
OcCHOBbI MeHe>KMeHTa 1.5
OcCHOBbI MapkeTuHra 1.5

CneumuanvsvpoBaHHble NpeameTbl No Bbibopy

(o6sa3aTenbHO NpoTH Nt06ble 4 NpeaMeTa N NPaKTUKY U3 CMUCKA HUKE)
LinbpoBon MapKeTHT

CTpaTernyecknii bpeHs-MeHeaKMeHT
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NHTerpupoBaHHble MapKeTUHrOBble KOMMYHUKaLUK
CTpaTternyecknii MapKeTuHT

Mpogaxu 1 ynpaBaeHne npogaxkamm
MoTpebunTenbckoe NoBeseHme

N36paHHble TEMbI MO MapKeTUHTY

DTWKa, OTBETCTBEHHOCTb M YCTOMYMBOCTb B MapKeTUHre
MapKkeTrHroBas CTpaTerns n aHaan3 KOHKYPEHTOCMOCOHHOCTH
busHec-aHanntnka

YnpaBneHne npoektamu

MexxayHapoaHbIN 6U3Hec

lepaBneHme CETAMM NOCTABOK M JIOTUCTUKOM

YnpaBneHne nHaycTprel rocTenprummcTBa
MpakTunka: HanpaBAeHHbIA MPOEKT MO MapPKETUHTY
HayuHo-uccnepoBarenbckas pabora
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NIPOLOSDKUTENLHOCT NIPOT PAMMbI

O6yueHVe Ha NporpamMMe MarnucTpaTypbl B 061aCTv MapkeTuHra B YHuepcutete KMM3T npoxoanT B rpynnax.
MpesnoyYTUTENIbHO HaYMHaTb 3aHATUSA C OCEHHErO CEMECTPA, HO TakKe BO3MOXXHO NPUCTYMNNTb K 06yUeHNIO B BECEHHEM
cemectpe. NpoaoKMTeNbHOCTb MPOrpaMMbl COCTaBAsET 2 ceMecTpa. Bo3MOXHO 3aBepLUnTb 0ByYeHmne Ha nporpamMmme
3a 12 mecaueB.

MPOBECCOPCKO-MPENO/IABATENBCKIMI COCTAB

Jlekumn no NnporpammMe marmctpatypbl B 0ba1act MapkeTuHra B YHMBepcutete KMM3I BeayT KazaxcTaHCcKme 1
MeXXAyHapoaHble NpernogaBaTtesin ¢ akajeMnyeckol 1 npodeccroHanbHON kKBaanduKaLmen MexzayHapoaHOro YPOBHS.
Bce npenosaBaTtenn o6aasaroT ONbITOM NOATOTOBKM BbINMYCKHUKOB K Kapbepe B chpepe MapKeTUHra B BeAyLLINX
HaLMOHa/IbHbIX 1 MeXAYHapPOAHbIX KOMMaHusxX B KasaxcTaHe v 3a pybexxom.




MAPKETUHI MATUCTPATYPACDI

UNIVERSITY

BANG COLLEGE
OF BUSINESS

barpapnamaga oKy y3aKTbiFbl: | Xbl1
(6inim anywiHeiH 6acmankel akademus/ibik 0aliblHObIF6IHA XaHe ceMecmpde anamelH
OKY XykmemeciHe 6aliiaHeICmbl)
OKBbITY Tini: Afbl1WbIH
OkbITYy popmachl: mosbik KyH (cabakmap kebiHece kewki yakeimma emeoi)
Kpeauttep canbi: 30

KNM3M YHuBepcuTeTiHAEr MapKeTUHT cafacbiHAafbl Marnctpatypa bafgapiamachl afneyMeTTik
>ayankepLuifik IpUHUMNTEPIH 6aclubinbikka ana oTbipbin, KasakcraHaa fa, COHAan-ak Xxanblkapanblk JeHreiaeri
A€ 9PTYPAi YMbIMAAPAbIH MAaPKETUHTTIK CTpaTernanapbiH HOTUXKENI TYpAe 33ipiel anaTbiH XKaHe backapa anaTbiH
K9Cibm MaMaHAapAbl faviblHAAYFa apHaafaH.

BarpapnamMa yMbIMHbIH AaMyblHAA MAapPKETUHT MaHbI3bl PO aTKkapaTblH O©HEPKACiMN, KOHCANTUHT,
KOMMepLUAbIK eMeC YbIMAAPAA, YKIMETTIK KypblbIMAapAa XaHe 6acka KoMMaHuanapaa XyMbIC icTey YLiH
MapKEeTUHT canacbiHAafbl Kacibn Binimai bepegi.

BAF [IAPTIAMAHbIH BIPETEV EPEKLLUENIKTEPI

MapKeTuHT canacbiHAa aaemaik 6iniMm bepy cTaHZapTTapbiHa COMKECTIri;

BafzapnamMaHbIH OKy >KOCnapbl MapKETUHITIH 6ap/ibik acnekTinepiH KaMTUAbI;

bafzapnama TaHAan anfaH KacCibn MakcaTTapFa XeTy YLUiH KaXeTTi NoHAepAi TaHAay MYMKIHAIrH 6bepesi;

CabakTap KeLUKi yakbITTa eTei, 0J1 OKy MEH >XyMbIC KeCTeCiH KaTap asbIn Xypyre MyMKiHAik 6epeai;

Oky Ke3iHAe yCbIHbIIaTbIH TafIbiIMAaMa HITUXXECiIHAE KbI3MET CanacblH TepeHipeK Biny XxaHe NpakTUKanblk,
TaXipnbe any MyMKiHZiri;

Bykin ayHve xy3i 6oMbIHLWA ickepAik 6alinaHblCTapAblH ayKbIMAbI XENICIH KYPY MYMKiHZAIrI, XanblKapanbik,
CTYZAEHTTEPMEH Bipre xanblkapasiblk OKbITyLbIIapAAH TaAIM any;

Maructpaik guccepTaums xasyablH HOTUXECIHAE CTYAEHTTep ©34ePiHiH aHaNNTUKANbIK AafAbliapblH
AAMbITbIN, FbIJIBIMU-3ePTTEY XXYMbICbIH XXYPri3y ToxipnbeciH anasbl;

YHWBEPCUTET MarncTpaHT CTyAeHTTepre apTypi rpaHTTap MeH Kap>KbliblK KOAaYAbl YCbIHAAbI.

MAHCANTbIK NEPCNEKTUBANAP

MapKeTuHF canacblHAafbl MarmcTpatypa 6afgapnamacs! KasakcraHaa xxaHe AyHue Xy3iHae Kasipri 3aMaHfbl eHbek
HapbIFbIHbIH dPTYPI KaXKeTTiNikTepiHe can a3ipieHreH. bafgapnama Tynektepi 6anbIiNTbl TEOPUANbIK XKIHE
npakTukanblk 6iniMaepiH KepceTe OTbIPbIN, XOFapbl HiNiKTi MamMaHaapMeH 6acekere Tyce anagbl.

AKaZeMUANBIK YATepiMi XOFapbl CTYAEHTTEPre aHafyp/ibIM iNrepi AeHrense TeEXHUKabIK XXoHe aHaIUTUKabIK
AafablnapbliH AaMbITy, Keneci cananapza MaHcabblH XanfacTblpy YLLiH XaHa Taxipnbe MeH 6iniM any MyMKiHAIr
bepinesi:

*  MapkeTnHr

OKKayHT MEHEXKMEHT

CepBUC XKaHE KINEHTTEPMEH XXYMbIC

MapKeTUHITIK 3epTTeynep

BpaHa-MeHeaKMeHT

>KapHama

oNeyMeTrneH 6anaHbICcTap

CaHAblk MapKeTUHT

Catynap



MAPKETWUHI CANTACbIH[IAFbl MATUCTPATYPA

bAFJAPIAMACBIHbIH OKY XOCMAPb

ATanMbllWw 6afgapaaMaHblH OKY XXOCNapbl MAPKETUHITIH ipreni Heri3gepiH XXaHe MapKeTUHITIK 3epTTeyaep,
TYTbIHYLbINAPAbLIH MiHE3-KYKbI, MaPKETUHITIK CTPaTErna, MapKeTUHITIK KOMMYHUKaL A MeH BpeHA-MeHe KMeHT
CUAKTbI TaKblpbINTapAbl TEpeH 3epTTeyAi kaMTuAbl. COHbIMEH KaTap MapKeTUHT canacbiHAafbl MarncTpaTypa
6afAapaamMacblHbIH CTYAEHTTEPIHE TaHAayfa MaMaHAaHAbIPbIAFaH MaHAEP Tidimi 6epinin, apbip CTyAeHT ©3iHiH Kacibn
MaKcaTTapbl MeH MyAJeciHe cail KeneTiH NaHAepAi oKyblHa 60naabl. bafaapiama KasakcTaHAbIK, COHAa-aK aneMAiK
NpaKTUKaHbIH MapKETMHITIK TEOPUACHI MEH MPaKTUKabIK 3epTTeyNepiH OKbITYAbl KO34ENA.

MoHaep Kpeautrtep

Herizri nanaep 8
Ickepaik KOMMyHUMKaLusnap 2
¥MbIMAbIK MiHE3-KYJ/IbIK NEH KOL6acLblablK 94e0i 3
MeHea>XMeHT Heri3gepi 1.5
MapkeTuHr Herizgepi 1.5

TaHaay 60MbIHIIA MaMaHAAHAbIPbIIFaH MIHAEP
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(6inim anywbl TeMeHAeri TisiMHeH Ke3-KeJireH 4 NaH MeH NpaKTUKaHbl ©Tyre MiHAeTTi)
CaHablK MapKeTUHI

Ctpatervsanblk 6peHa-MeHeaXMEHT

BipikTipinreH MapKeTUHITiK KOMMYHUKaLanap

Crpatermsanbik MapKeTUHF

Catynap MeH caTynapgabl backapy

TYTbIHYLbI MiHE3-KY/IbIFbI

MapKeTuHF 6oMbIHLLIA TaHAaybl TaKblpbiNTap

MapKeTUHrTeri aen, XayankepLuUiik XXaHe TypaKTbIbIK

MapKeTUHITIK cTpaTerus xaHe bacekere KabineTTinikTi Tangay
Ickepnik aHanuTnka

Xobanapabl 6ackapy

Xanblkapasblk 613HeC

XKetkizinim xeninepiH xsHe OrMcTMKaHbl backapy
KoHakkalblk canacblH backapy

MpakTrKa: MapKeTUHT canacbiHAa HafbiTTasfaH Xoba
FbINbIMU 3epTTey XKYMbICbI

CoHfbl aTTECTALMNA

Bapabifbl
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bAF IAPTAMAHBIH ¥3AKTbIf bl

KNM3T YHnBepcuTeTiHAETI MapKeTUHT canacbiHAafbl Maructpatypa bargapiaMachiHAa OKy TONTapAa eTedi.
CabakTbl Ky3ri ceMecTpaeH bacTafaH Aypbic, bipak KekTeMri ceMecTpzeH bacTan Ta okyfa 6onagbl. bargapiamaHbiH
y3aKTblFbl 2 CEMeCTpAi Kypanabl, bafaapnamasa okyabl 12 anabiH ilwiHAe asKTayFa 6onagbl.

MPO®ECCOP-0KbITYLLbINAP KYPAMbI

KNM3T YHnBepcuTeTiHAEri MapKeTUHT cafacbiHAafbl MarncTpaTtypa 6afgapaamMachbiHbiH AeKuUanapbliH
Xanblkapanblk AeHrenaeri akageMusanblk XXaHe Kacibu binikTiniri 6ap KaszakCTaHAbIK XaHe XasblKapablK OKbITyLIblIap
Xyprizeg,.

Bapabik okbiTywbinap KaszakcraHga XaHe WeTenze XeTeKLi YyATTbIK XXoHe Xablkapasblk KOMMaHnanap yLiH
MapKeTUHT canacbiHAafbl MaHcanKa TyeKTepai AaribiHaay TaxipubeciHe ne bonfaH.
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