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Short Abstract

Length of your SHORT ABSTRACT should be no more than 250 words, plus up to 50 words for your Author Bio, such as: Many studies have shown a “gap” between what professionals and educators feel is appropriate university education in the field of mass communications. Since studies indicating a broad gap are over a decade old, we revisit the question. Our study is partly longitudinal, utilizing many of the questions from the Mills, et al, study, in addition to some newer questions.  Based on survey responses by 767 mass communication and PR executives, we find that not much has changed in 30 years. When given alternatives, communication industry executives choose almost anything but the status quo in university mass communication education. To test the strength of executives’ desire for change, we had executives respond to some radical proposals. The survey shows that media and PR executives support: 

· Mandatory internships (90%-2% overall, the remainder neutral or undecided).

· Longer internships of 6 months (39%-18%, with a large portion neutral/undecided).

· Multiple internships in different media (31%-23%).

· 40% of all coursework in communications, as opposed to the more common 25% (48%-11% in favor).

· A program keeping current standards but then culminating in a year-long apprenticeship (48%-20%).

· A program with only one year of general education, two years of communications education, and a one-year apprenticeship (53%-11%).

· A four-year work-study program involving six hours of daily apprenticeship training and six hours of university education (63%-9%).
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