
Still Committed 
to Excellence 
but in Purple and Gold

Person behind KIMEP’s 
rebranding, new Mar-
keting Director Emilia

Ro, tells about Kazakhstani 
higher education market, anni-
versary celebration, marketing 
department and her time here 
as a Bachelor student.

KIMEP: Now & Then
I attended KIMEP University 

as undergraduate student of  Col-
lege of  Social Science. Back then 

KIMEP was an institute, had 
only two colleges – Bang Col-
lege of  Business and College of  
Social Sciences. I was positively 
surprised to see how KIMEP had 
changed over the last 12 years. 
The campus expanded and be-
came more beautiful. I was glad 
to see my old professors and the 
staff  from my student years. 

Career in Marketing
After graduating I worked in a 

marketing sphere and specialized 
in Brand Building and Strategic 
Marketing.  My first job was in 
Resmi Group of  Companies as a 
product manager. I worked there 
with international brands such as 
Johnson & Johnson, Nestle, SC 
Johnson and other. Later I joined 
Philip Morris Kazakhstan and 
worked there for more than six  
years.

(continued on page 2)words by Zarrina Mulloboeva
photography by MCPR
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Editor’s Letter
photography by Aray Ospanova

When I was 17 I got 
a chance to vis-
it Hawaii during 

my FLEX program. I spent a 
week in a paradise full of  palm 
trees and ocean air with a hint 
of  salty taste. Every day was 
amazing, but the best experi-
ence was at Bubba Gump. This 
place is very famous for being a 
reproduction of  the restaurant 
from the movie, Forrest Gump. 

I loved everything: the food, the 
service, the atmosphere, the peo-
ple, but especially the illuminated 

cup, which was gifted to me by my 
waitress. When it was time to leave 
the restaurant I bought a postcard 
from the souvenir shop. The post-
card had the following phrase on 
it:

“My mama always said life was 
like a box of  chocolates. You nev-
er know what you’re gonna get.’” 
– Forrest Gump

At that time I totally agreed with 
this statement. I was so far away 
from my home and family and 
those days were unbelievable, but 
they happened to me. The Hawaii 

I Wish I Could Do It Again:
5 unspoken rules of student life at 
KIMEP only graduate can tell you

Below is the perfect collec-
tion of  tips I’ve collect-
ed over the four years of  

studying at KIMEP. I wish I were 
in your place and got them early 
on in my freshman year and could 
put my student life altogether on 
repeat. Unfortunately back in 
2016 no one was so kind and I 
had to learn it all the hard way - 
through trials, mistakes, confuses 
and fails. My subjective opinion 
tells me that my Cum Laude Di-
ploma, which I received about a 
month ago, gives me every right 
to preach from the tribune like 
Martin Luther King Jr.  did and 
teach you the canons of  happy 
student being. Cause it is the art 
to be mastered as soon as possi-
ble. 

01. Don’t be lazy during regis-
tration and add-drop periods

Maybe you still haven’t fully recov-
ered from Soviet-type slave-like edu-
cational system you probably had at 
school but it is crucially important to 
understand that now you are a free, 
well, in some sense, free citizen and 
you have a right to choose a per-
son who will teach you. Either you 
will enjoy the semester and swallow 
every word professor drops over the 
lecture or you will start to hate her, 
course, classroom, school and fu-
ture occupation. How would I act at 
your place? Attend classes of  several 
available “options”, pick the most 
promising and go for a conversation 
during office hours. 

02. Professors love when you 
disagree

With reasonable limits, participa-
tion in classroom debates will make 
you stand out from the crowd of  
empty faces. Again, you are not a 
slave anymore and you have a right 
for opinion. It doesn’t match with 
crowd’s opinion? Good! It doesn’t 
match with professor’s opinion? Per-

fect! Just make sure you know what 
makes up a good argument and avoid 
logical errors. Google for “logical er-
rors” first, of  course. 

03. Friendship isn’t a reason for 
teammate selection 

As you have probably noticed, 
KIMEP’s professors love to have 
millions of  team projects, team pres-
entations, team class works and all 
other sorts of  team staff  in their syl-
labi. The most frequently made mis-
take is to choose people you know 
to be your teammates. Even though 
it seems to be logical and natural, it 
is the biggest reason for tears and 
fights right before the deadline. How 
you should choose the right person? 
A simple test: ask them to start work-
ing on the project the same day even 
if  the deadline is in two months. Yes? 
Seems like not a freerider.

04. Student life isn’t a life with-
out partying

This rule is for those nerds who 
think that the most important life 
lessons are being tought in the class 
rooms. They are not. However, the 
best parties are not where you can 
show you fabulous dress and lavish 
make up but where you can hear 
thousands of  breathtaking stories 
from all over the world and share 
every drop of  sangria with people 
you forget the very next morning. 
That is why I would always say yes to 
strange home parties and suspicious 
Fun Club initiatives and no to fab-
ulous-fancy-trendy-new-night-club 
parties. The choice is yours.

05.  Don’t be result-oriented, 
enjoy the process

In other words, do not study for a 
good grade, study for the best mem-
ories of  your life, for as much as 
possible varying experiences of  all 
sorts and for life-long friendships 
with fellow students and professors. 
No matter what you are doing at this 
very moment - presentation, project, 
midterm examination or case com-
petition preparation - treat it like fun 
and you will achieve the outstanding 
result without feeling the hardness 
of  living. 

Now, as you know more than any 
other freshman, just keep shooting 
yourself  in the foot.

words by
Kristina
Nikulina

I also created my own Market-
ing Communications Agency and 
developed it for three years from 
scratch, then sold my shares and 
decided to move on. 

Higher Education Market in 
Kazakhstan

  I was thinking about coming back 
to   FMCG (Fast Moving Consum-
er Goods) sector, but I was willing 
to try something different.  Then 
I saw KIMEP’s job advertisement 
and got interested. I was wonder-
ing what’s going on in KIMEP  in 
terms of  marketing.

Moreover, market of  higher edu-
cation in Kazakhstan is becoming 
more competitive, using aggressive 
recruitment strategies. We have 
state and privately owned higher in-
stitutions  that show high level of  
activity in marketing, sales and re-
cruitment. That’s why I thought it 
would be an interesting experience 
to come back to my alma mater.

 Working at KIMEP
Marketing of  educational services 

has its specifics. Education is al-
ways an investment into the future 
- consumer benefit is not immedi-
ate. Consumer decision making and 
purchasing behavior really differs 
from other segments and indus-
tries.   KIMEP is a student centered 
university and this consumer based 
brand equity should be transferred 
into all marketing activities.

At KIMEP marketing was pro-
viding a supporting function to 
other departments over the last 

three-four years. However, market-
ing should be one of  the leading 
functions working in synergy with 
recruitment and admission team 
to further improve market perfor-
mance. Integrated approach to mar-
keting and sales is what we need.

Among other changes was the 
structure of  MCPR department. 
There used to be only four special-
ists. Taking into account KIMEP’s 
leadership position in the market 
we need to be more active. There-
fore we hired more people, now we 
are the team of  eleven enthusiasts - 
including newly hired ones. They all 
are very experienced professionals 
and dedicated to their work.

The most favorite part of  my 
job so far is being a part of  such 
an honorable process as education.   
Even though I don’t teach myself, 
it feels good to realize that my job 
helps making this world better and 
more effective and developing gen-
erations of  future leaders. 

Another thing I would like to 
note is the constant support of  top 
management for all marketing initi-
atives. It is a pleasure for me to re-
alize that KIMEP staff  is a team of  
highly professional people.

Rebranding
Marketing Communications and 

Public Relations (MCPR) depart-
ment had really intensive four 
months. We have developed our 
branding and marketing guidelines 
from scratch, changed our logo and 
corporate colors.

Due to the shortage of  time we 
made a quick promotional cam-
paign in subway, six top radio sta-
tions and digital platforms for this 
recruitment season. Next year we 
will have more strategic and inte-
grated marketing plan.

KIMEP’s corporate colors used 
to be Maroon and Gold for a very 
long time. We had to have some-
thing fresh, dynamic and young in 
order to be up-to-date and reflect 
changes in the university over last 
25 years. Our department conduct-
ed a survey to learn students’ opin-
ions, after which long discussions 
followed and finally, the decision 
on the new colors had been made. 
They are Purple and Gold. Purple 
is the mix of  royal blue with am-
bitious energy of  red. The purple 
color stands for our heritage, sta-
bility and ambitions for excellence 
in educating mindful generations. 
Gold is the color for premiumness, 
which reflects KIMEP’s position in 
the market and is associated with vi-
tality, eternity and prosperity. 

We unified KIMEP Colleges un-
der one style of  logos. They used 
to be different in terms of  branding 
and promotion. The brand archi-
tecture was absent. We have created 
new logos and dedicated colors for 
each college.

25th Anniversary

KIMEP University is celebrating 
its 25th anniversary next year. We 
are on the stage of  finalizing the 
marketing plan. The main celebra-
tion will be in April 2017 and this 
2017 year all activities will be dedi-
cated to this event.

We will have two-three communi-
cation waves containing both ATL 
and BTL activities.  The most im-
portant part – we would love to 
integrate more students into our 
communication and activities. We 
need more consumer engagement 
and human touch in our communi-
cation because we have a great and 
very important mission of  forming 
future for our students now. Pro-
viding education is not just giving 
academic knowledge, it means giv-
ing future to new generations.

trip was one of  the unique choco-
lates from my box of  life. 

At one point or another it hap-
pens with everyone: you sit down 
and suddenly think about your life 
and the decisions you’ve made that 
have formed your life in such un-
expected ways. Some of   those de-
cisions you might wish to change, 
but mostly it seems surprising, 
because “...you never know what 
you’re gonna get”. I think life is 
wonderful, no matter your age or 
background, there are so many op-
portunities which are just waiting 
for us to experience them.

Now I am a fourth year Finance 
student at KIMEP University, 
and the Editor-in-Chief  of  the 
KIMEP Times newspaper. My 

chocolate candy brought me to 
this position and I think it is mar-
vellous. Our KIMEP Times team 
is full of  bright and talented peo-
ple that are creating something 
meaningful in their lives. 

For the upcoming 2016-2017 Ac-
ademic Year, I wish for everyone 
to be brave! Brave enough to ex-
press yourselves, brave enough to 
be heard, brave enough to live the 
years of  your student lives to your 
best extent!! Never forget that each 
chocolate has its unique flavor and 
in order to taste the sweetest piece, 
you have to be attentive. 

And in the immortal words of  
the movie: Run, Forrest, run!

Sincerely,
Daria Iugai

Still Committed to Excellence 
(continues from cover page)
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Customer Service Questioned
words by
Jamshed
Umarzoda
illustration by
Nigora
Burhonova

“The customer is not a rank 
outsider to our business 
– he is part of  it. The cus-

tomer is not dependent upon us – 
we are dependent upon him. The 
customer is not an interruption of  
our work – he is the purpose of  
it”- Vice President in Charge of  
Sales for The Studebaker Corpo-
ration, Kenneth B. Elliott.

KIMEP University has been oper-
ating in Kazakhstan and providing 
services to students from very di-
verse regions for more than 25 years. 
However, does the university really 
apply the fundamental principles of  
customer service and efficiently han-
dle all the needs and demands of  the 
students? Here are different cases 
from KIMEP students on this issue.

1st case: “When international stu-
dents come to visa office for new 
visa request or visa extension, the 
visa coordinator always says “I am 
busy hold on.” Or if  the necessary 
documents are missing, she just goes 
with yelling at students. She could 
say some good meaningful words to 
cheer students up, but she is always 
being rude. ” - Anonymous.

Every new-comer and interna-
tional student visits the Visa Office 

frequently, and there they begin to 
formulate a general idea about the 
university’s service. The behavior 
displayed by the administrator does 
not meet the basic norms and values 
of  the university and the principles 
of  customer service within the or-
ganization.

2nd case: “I did pay for the living 
expense for 10 days in the dormi-
tory, but after a day of  payment my 
scholarship transferred and covered 
that expense about which I was 
not informed. After finding 
out about this, I did 
want to refund 
my money

a n d 
it took 
no less 
than three 
months of  re-
peated promises 
to refund it by accounting office. 
Every single time the new reason 
was fabricated, such as: “The docu-
ment is not signed”, “I am not re-
sponsible for this issue”, “Go to that 
person and ask him/her”, etc. I am 
happy that it was about $ 25, I can-
not even imagine how much it could 
take if  it was bigger amount of  mon-
ey?!” – Anonymous

The second case gives us some 
general insight on how the univer-
sity’s bureaucratic system works 
and additionally how responsibility 

transfers to others without any sol-
id ground. There are several trends 
that can be observed during inter-
action with students, which are sig-
nificant supplementary factors to 
get the complete picture on the ser-
vice quality at KIMEP University:

The first trend is that respond-
ents were afraid of  mentioning their 
names, but it was difficult to identify 
from what basis their fear originated. 

Living in the 21st cen-
tury when the freedom 
of  speech is the most 
important tool for de-
velopment, KIMEP stu-
dents lack it. Maybe the 

reason is that they are afraid of  some 
threats or criticism, as their educa-
tion could be jeopardized.

Secondly, students believe that the 
research from the surveys conduct-
ed by the end of  every semester to 
measure the education quality and 
departments performance are an-
other irrelevant, bureaucratic step. 
Moreover, KIMEP Students follow 
the idea that suggestions are not 
taken into account and seriously, 
because, so far they have not seen  
their demands and requests fulfilled. 
However, according to the Quality 

Assurance Department of  KIMEP 
University, these are fundamental 
measures to handle the quality man-
agement, and all strategical improve-
ments are done accordingly.

Lastly, during the interview the stu-
dents were mentioning that they did 
not know whom to complain to or 
who deals with the customer service 
issues. In fact, KIMEP University’s 
new strategy of  being informed 
about students’ complaints, apprais-
als and suggestions, has already been 
operating for the last few years. The 
MESSAGE BOXes are located all 
around the campus and any students 
can leave their requests and wish-
es. The feedback will then be con-
sidered later on by the President’s 
Office. Additionally, the Quality 
Assurance Department of  KIMEP 
University is always open to cooper-
ation and listens to students. 

In general, the poor quality in ser-
vices shows the reciprocal character 
depending on two variables: depart-
ments’ operations and students’ will-
ingness to ask for improvement in 
attitude and quality. Referring to fun-
damental tendencies occurring with-
in the university, students are not too 
interested in contributing to the ser-
vice quality by being active in offer-
ing new ways of  enhancing their uni-
versity’s management or demanding  
better treatment. The reason behind 
this may lie in the promotional strat-
egies of  KIMEP’s departments to 
make students feel passionate to co-
operate and their voices to be heard. 
After all, it is clear that students de-
serve to be treated well, not only be-
cause any human being deserves it, 
but due to the fact that they pay for  
the university’s services and thus, 

have all the power to demand it.

KSA Elections 2016. Awareness is Empowering.
words by
Madi Saken

Among the number of  
opportunities to partic-
ipate in university life, 

which “alma mater” provides to 
students, the one remains central 
– self-governance. KIMEP Stu-
dent Association, a.k.a. Student 
Government, has been a core 
body of  quazi-political system of  
student society. The low turnout 
of  voters indicated by the last 5 
years as well as a small number 
of  candidates eager to change 
the status quo shows that KSA Elec-
tions system still faces some sig-
nificant problems. 

Low level of  political culture, loss 
of  students trust in KSA, imperfec-
tion of  self-governance system are 
just a few inferences students tend 
to conclude. Unfortunately, apart 
from these assumptions, there is 
one that is more significant… Up to 
now KIMEP U society has shown 
little interest in this year elections. 
The first indicator is the small num-
ber of  students applying their can-
didacies for Cabinet positions and 

repeated extension of  deadline for 
application. Another indicator is the 
number of  volunteers willing to ob-
serve equality, being the members of  
Election Committee or independent 
observers during the voting process, 
which is, apparently, even less than 
the previous figures. In order to ex-
plain this tendency two major issues 
shall be discussed: the eligibility cri-
teria set by Election Guidelines* and 
students’ general attitude towards 
KSA Elections. 

The dispute over eligibility crite-
ria concerns one basic question – 
whether it qualifies students running 
for KSA position efficiently. Accord-
ing to current Guidelines, there are 3 
main criteria for eligibility: full-time 
student status, GPA and a certain 
number of  students endorsing the 
candidate; and additional criteria of  
1-year experience for position of  
President.  

The GPA criterion remains one of  
the most controversial. Some of  the 
candidates that turned out to be not 
eligible, claimed that such criterion 
does not allow students willing to 
serve in KSA to take participation 
due to their academic performance, 
which, in turn, is affected by their 
social activeness. On the other hand, 
some students and faculty members 
propose to increase the GPA stand-

ard in order to make KSA comprised 
of  more qualified representation. 
Analyzing from the larger perspec-
tive, implementation of  meritocrat-
ic* principles has been usual issue 
for most of  the political systems in 
the modern world. 

Another arguable criterion is one-
year experience in KSA for President 
position. It seems to be fair that the 
leadership position should require 
a certain experience, however, the 
popular concern is that here, at KU, 
it is not necessarily true. The hidden 
tendency is that this criterion pro-
vokes the circulation of  the same 
persons running for KSA positions 
within the party or in alliance with 
candidates for President, as well as 
the same attitude observed during 
the previous Cabinets. Unfortunate-
ly, it may deprive some students ca-
pable of  bringing reformations into 
KSA institution of  such possibility, 
sustaining KSA less inclusive and 
closed for changes. 

It seems to be important for each 
Cabinet to respond to the continu-
ous problems of  KSA Elections; 
nevertheless, there have been no 
significant changes proposed by 
KSA members so far. On the basis 
of  observation made in Election 
Committee, TIMES suggests sever-
al improvements. Firstly, with regard 

to aforesaid problem of  qualification 
of  deputies, it has been advised to 
EC to oblige candidates to publish 
their CVs, recommendation letters 
and proposing election programs via 
student portal, web site or u-mail. 
Increasing students’ awareness about 
candidates may result in more quali-
fied decisions made during voting as 
well as the higher standard require-
ments toward candidates in terms of  
quality of  their advertising campaign 
and their accountability on promises 
made. In turn, it might improve pub-
lic relations between KSA institution 
and student body.

Raising the level of  participatory 
culture remains to be the greatest 
challenge to KU student society. It 
is also important to notice that the 
same might be true for Kazakhstani 
society. It seems to be clear that there 
is a correlation, however, it is neces-
sary to understand how one social 
level affects another. People tend to 
blame macro-social factors, such as 
educational system or political re-
gime to determine individual attitude 
to political and social participation. 

“There are a lot of  influenc-
ing factors on social active-

ness of  students, and political 
culture is not a definitive one”  

- Dr. Kozik

Dr. Andrey Kozik, who experi-
enced both developing self-gov-
ernance while being a dean and 
vice-rector and running for deputy 
of  Belarus Parliament, has different 
opinion. “There are a lot of  influ-
encing factors on social activeness of  
students, and political culture is not 
a definitive one. It is better to know 
internal ones, raise the quality of  
current system and look for practical 
solutions, which may be quite simple. 
Some western universities encourage 
participation in self-governance by 
giving free credits for serving in Stu-
dent Government. Among the loads 
of  volunteers there are usually a lot 
of  smart qualified students.” In fact, 
KIMEP has always been trying to 
prove that it can create unique aca-
demic and social culture different to 
other universities, but as long as no 
positive tendencies appear regard-
ing the student’s political awareness, 
there is little confidence that sub-
stantial changes will happen.

1Election Guidelines is the subconstitutional 
legal provision, which forms the foundation of  
KSA political system by regulating an entire 
election process and, in particular, defining the 
criteria of  students’ eligibility for running Stu-
dent Government.

2A system in which the talented are chosen and 
moved ahead on the basis of  their achievement.
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Learning Agility 
New Leadership Skill

Learning agility has been 
included into ten 2020 
leadership competencies 

prepared by A. J. O’Connor As-
sociates Inc.1 Comparing to other 
skills, learning agility is difficult 
to define and measure. However, 

we’ve tried to puzzle out what is 
included in this broad term and 
why it is vital to 
be a learning agile 
person.  

When I usually tell 
something that is 
related to learning 
agility, people in-
terrupt me and ask: “Do you mean 
learning ability?” No, I mean namely 
learning agility. 

As for me, to be learning agile 
means to know what to do even if  
you have no idea how to do it. Learn-

ing agility could be defined more pre-
cisely as “willingness and ability to learn 
from experience, and subsequently apply 
that learning to perform successfully under 
new or first-time conditions.”2 Thereby, 
learning agility is a skill that allows us 
to learn something new, then, adapt 
this experience in completely differ-
ent situation. Also, this is a skill that 

с o n t r i b u t e s 
to recovering 
from failures 
and even capi-
talizing on it. 

Not for 
nothing learn-
ing agility is 

acсepted as a crucial skill exactly in 
the second decade of  XXI century. 
The world is changing faster than 
ever before. Our future is not as pre-
dictable as we expect it to be. How-
ever, some people benefit from these 
changes and become prosperous 
while the majority just gets lost in 
them. Now we could say that in or-
der to be afloat, new leaders should 
think more about learning agility. 
Thus, more often current knowl-
edge and skills are considered to be 
of  secondary importance relatively 
to long-run potential that could be 
evaluated by ability to learn, posses 
the skills and adapt to turbulence.

If  you are interested in developing 
learning agility in yourself, pay atten-
tion to 5 competencies that are cru-
cial for every leader.  

Innovating 
This competence accounts for 

creating new solutions and new ap-
proaches even for habitual tasks. You 
should train yourself  to look at the 
problem from various angles, hence-
forward, to make a unique and the 
most suitable decision. 

Performing
Leaders implement this skill more 

often in complex situations which 
couldn’t be resolved by one-step 
decisions. Thus, this competence is 
responsible for finding similarities 
between new challenges and previ-
ous experiences and, subsequently, 
for dividing the problem into the 
concrete stages.

Reflecting
This skill is connected with so-

called “counterfactual thinking” that 
enables to evaluate alternatives. Ask 
yourself  questions such as “What 
if..”, “How can I make it better/fast-
er/cheaper?” and so on. In addition, 
be eager to receive feedbacks from 
your colleagues because lookers-on 

see most of  the game. 

Risking 
Remember that learning agile per-

son is always a pioneer. He ventures 
to do what scares him most, he isn’t 
looking for the easiest task but, on 
the contrary, takes up the case where 
success is not guaranteed. Keep in 
mind that in order to become more 
risky you should stretch yourself  
outside your comfort zone. 

Defending
This is a competence that you 

should avoid. Never dwell on your 
failures, just recognize your mistakes 
and move on. Again, don’t be defen-
sive while receiving feedbacks. By 
contrast, through feedbacks, try to 
reconsider situations and problems, 
and to find a new understanding of  
yourself.  

So, just make your choice on which 
side you want to see yourself  in the 
future, and start to prepare for it 
with expedition.

1US corporation that provides its clients with 
executive coaching, team and leadership develop-
ment and career transition goals.

2DeMeuse, K.P. (2008) Learning Agility: A 
New Construct Whose Time Has Come. Lo-
minger International: A Korn/Ferry Company.

words by
Sabina
Bekbenbetova

Informational
Interviews or How
to Connect to Your
Future Employer

words by
Zarrina 
Mulloboeva
illustration by 
Aray Ospanova

Informational interviews 
expand your network of  
professionals in the field 

you want to work and give you 
a better understanding of  the 
occupation and industry. Here 
are some tips on how to make it 
work.

Everyone has their perfect work-
place in mind. Whereas some may 
value high salary more than com-
pany culture, others may value 
development and growth as a top 
priority. While you get some idea 
about your potential place of  work, 
requirements for job applicants and 
hiring process, to be sure that this is 
your dream job, information is not 
sufficient.

According to Wikipedia, an Infor-
mational Interview is a meeting at 
which a potential job seeker seeks 
advice on their career, the industry, 
and the corporate culture of  a po-
tential future workplace, while an 
employed professional learns about 
the job seeker and judges their pro-
fessional potential and suitability to 
the corporate culture, thus building 
their candidate pool for future hires.

Here are some tips for having a 
successful interview and leaving 
a good impression on your future 
employer or colleague.

Who can you ask for an inter-
view?

Make a list of  people you know 
who can help you to connect to oth-
er people in a company or industry. 
For example, you can ask your Ac-
counting professor to connect you 
with someone from Big Four.

How to make an appointment?

Set up a 15-30 minute meeting 
with the professional you’ve iden-
tified. Most people would be flat-
tered by your request and fit it in 
their schedule. Ask your interview-
ee about convenient time and place.

What to ask?

Remember that this is your meet-
ing. Do not expect the person to 
give you all information without 
you asking. Think about what you 
want to know and prepare ques-
tions in advance. Look up some in-
formation about the industry, com-
pany and professional online before 
the meeting.

What’s next?

Ask the interviewee about others 
in the field you can talk to. Send a 
thank-you note showing how useful 
the meeting was, and stay in touch 
via emails and LinkedIn.

Zhanna Imel
Kazakh American Girl

words by
Nigora
Burhonova
photography by 
Aray
Ospanova

“I realized that Ka-
zakhstan is really a 
part of  me”

American exchange student of  
Kazakh origin – Zhanna Imel tells 
her impressions of  Kazakhstan and 
KIMEP University.

Zhanna, can you tell your story 
about how you went to the U.S.?

I was five years old, when I was 
adopted in 2001 by my Ameri-
can family. In addition to going to 
school regularly, I  also went to the 
Kazakh Aul Camp – a camp for 

adoptees, where I learned about 
Kazakh culture in New Hampshire, 
U.S. up until I was 13-14 years old. 

What were your feelings at that 
time?

I was happy with my U.S. identi-
ty and my family, and I didn’t see it 
necessary to learn about my culture 
and country before attending the 
camp. The Kazakh Aul Camp in the 
U.S. made me realize that my Ka-
zakh culture was important as it is 
part of  who I am. 

Can you share some memories 
from the camp?

Yes, sure. I had a mentor whose 
name was Erden Zikibay. He taught 
Kazakh language and history at the 
camp. The mentors taught us how 
to play dumbra, some traditional 
dances, and showed us how to make 
beshbarmak and borsak. They got 
me introduced to my culture, be-
cause before that I didn’t want to 
come here, but now I am more in-
terested in my other culture. 

What university do you attend 
in the U.S.?

I go to Fort Lewis College in Col-
orado, and I study International 
Business. I am in my junior year. 
Also, I studied Russian at a univer-
sity in Arizona before I came here.

So, it means you speak Russian 
and probably Kazakh too, since 
you have studied it at the camp?

I lost the little Kazakh and Russian 
I had learned within the six months 
of  living in the U.S. at the beginning. 
But I can speak Russian a little bit. 

At the university I took the Russian 
1 course. And as for Kazakh, I can 
do greetings, can count one through 
ten and know several words. 

How did it turn out that you 
came here to Almaty?

I wanted to study somewhere in 
Kazakhstan. I’m required to study 
abroad at least one semester and it 
is allowed to take two semesters for 
language learning. I have looked at 
universities in Kazakhstan and the 
two that I heard about were Naz-
arbaev University and KIMEP Uni-
versity. I don’t really like cold weath-
er and you know in Astana it’s very 
cold, that is why I chose KIMEP.

What are your impressions here 
in Kazakhstan and at KIMEP?

I love it. I love it. Actually, I live 
in a similar town that reminds me 
of  Almaty, because I hiked at Kok 
Zhailau and it reminded me the 
same kind of  mountains in my 
town. 

Also, it’s just amazing the diversity 
in here, and you know it blows me 
away with that most people in here 
are bilingual. And I love that every-
one has been so supportive.

Are you planning to come back 
in the future?

Yes, definitely. Because I realized 
that Kazakhstan is really a part of  
me. I want to come back and learn 
more, because I think that one year 
is not enough. I definitely want to 
visit Kazakhstan and live here for 
some time. And also, I am looking 
forward to getting a master’s degree 
too, so who knows...

“When the wind of  change 
blows, some people build 
walls, others build wind-

mills.”
 (Chinese proverb)
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Next Summer Destination - Future
words by
Alina
Tuleugazy

For each of  us comes 
the time when we start 
wondering about what 

we are going to do in the fu-
ture, after we graduate. Some 
might say they will be enjoy-
ing free life and travelling, 
while others already know 
they will find a well-paid job 
with the promise of  stability. 
Let’s sneak a peek on what 
KIMEP students think. 

“The choices we make today define 
who we are tomorrow” - you have 
likely heard this phrase at least once 
in your life. We have made the choice 
to be KIMEP students but in oth-
er ways, our future is already carved 
into stone. 

“Of  course you will choose the 
Big Four, KIMEPian auditors 

rule the floor there!”
“After you graduate you are 

supposed to work hard and for-
get about rest”

Doesn’t this sound dreadful? We 
are still so young, having a whole life 
of  making our own decisions, and 
amidst all the prejudice, we try to 
communicate what we think, what 
experiences we have had and how 
to live the best way.

Gulsum Baktiyarova, Senior
How did I spend my summer? 

Well, I was taking Summer 1 semes-
ter at KIMEP and after that, starting 

from July, I had five weeks of  intern-
ship at Deloitte. I was searching for 
an internship for getting a real-life 
working experience, and I did.

The best part of  working at 
Deloitte was to finally see what it’s 
like and refute the rumours our uni-
versity is filled with. It was challeng-
ing at times, yes, but it’s really OK 
to work there, at least no one died 
yet. The projects were really inter-
esting and I actually realized I’m 
more project oriented, cause when 
it comes to sitting behind the desk 
or looking through documents I lit-
erally kick myself  to concentrate on 
it. At the same time, the worst are 
the long hours you need to spend at 
the office after everyone else is gone 
because you have a project and you 
have deadlines. “Forget about sleep” 
becomes a motto then. 

Another thing I found challenging 
was translating documents. I mean, 
c’mon, we are KIMEPians with 
thorough knowledge of  English 
and, unfortunately, with no such of  
business Russian. The vocabulary, 
the terms, the specifics of  Tax Code 
that I had to translate sometimes - it 
was tough I guess. 

My summer was intense, yet I don’t 
regret any of  it. I think internship 
was an important step on my way 
to the big world. At the same time 
I don’t think I would start work-
ing immediately after graduation, 
throughout the years my views have 

changed a little. As a freshman, I 
was setting high goals of  studying 
hard and getting somewhere like Big 
Four. As a senior, I simply want to 
graduate and spend my next summer 
travelling a little, exploring cultures, 
trying out new things and meeting 
new people. I need a break from all 
the work I’ve done so far and I think 
I deserve it.

Yerdaulet Alimbetov, Junior
My summer was harsh yet amazing. 

As I completed Summer 1 semester 
in KIMEP I took off  to go through 
another Summer semester, this time 
in Ljubljana. Needless to say, I used 
the opportunity of  being in Europe 
to travel around. It was my must-do 
for this summer - to have somewhat 
a Eurotour. 

Every weekend during summer 
school we would take a short trip 
somewhere and return by the time 
classes started. When the school was 
finally over, we packed small suitcas-
es and on the road we went. Vienna, 
Venice, Florence, Rome, Barcelona, 
Paris, Frankfurt, Amsterdam, - city 
after city we discovered something 
new on the tiny streets screaming 
of  antiquity. I always dreamt of  vis-
iting Rome and I will never forget 
what it felt like to see this city with 
its architectural masterpieces, to 
grasp its beauty and breath in the air 
filled with history. At that moment 
I couldn’t care less about my throb-

bing legs and stiff  arms. 
Travelling is tough: all of  us were 

physically exhausted, tired of  con-
stantly being in motion, sick of  sit-
ting in the airports during long lay-
overs. But putting that aside, it was 
the best experience we got in the last 
years. One time we got to the airport 
just to find out that our flight was 
missing. We were panicking, really, 
like what if  it’s the wrong airport? 
Turned out, I bought the tickets to 
the same date but not for July - for 
August!... There were plenty mo-
ments when things got out of  hand, 
but that even made the journey more 
fun I guess. 

I believe I was right to travel this 
summer, because now I have to 
concentrate on my studies and on 
finding a job for the future, planning 
out my next stage in life. I’m sure 
I’ll have vacations, but don’t know 
whether it will be another journey 
like this one. Well, at the end of  the 
day I still have several places crossed 
out of  my bucket list, right?     

Bakytzhan Bolatuly, Senior
I have always known what I want 

from my life, purposefully studying 
to achieve my goals and meticulous-
ly paving my way to the future lying 
ahead. Summer this year was rather 
significant, as I got an opportunity 
to go through internship in Pricewa-
terhouseCoopers – one of  the Big 
Four companies I’m considering to 

work at after graduation. 
That was the best decision for me, 

especially so since now my CV looks 
so much cooler! Just kidding, I inten-
tionally participated in the account-
ing olympiad with the hopes of  get-
ting this internship and I’m glad that 
in the end I managed to get it from 
one of  the partners. Working with 
the clients, being a part of  the team 
consisting of  people with substantial 
knowledge in their spheres, learning 
from my colleagues and listening to 
their advice – it all turned out to be 
an incredible experience for a young 
man like me.

I was completing internship in the 
Audit department, though I didn’t 
take such courses as Intermediate 
Accounting or even Financial Ac-
counting II. That was really challeng-
ing, but then again, my colleagues 
were always helpful and shared their 
knowledge with me, so I could learn 
a lot. I even think that the knowledge 
I gained in one month outweighed, 
or at least enhanced, everything I 
studied during my three years at 
KIMEP.

I’m gradually preparing myself  for 
the adults’ world, waiting for the 
time when I can find a good job as a 
fresh graduate. For me, the main as-
piration I have is to be successful in 
all the spheres of  my life, and work 
isn’t in the last place here.

What do I think about travelling? 
Let’s see, from time time it is awe-
some to have a break and relax, but 
I wouldn’t do it long term or perma-
nently, no. I believe if  you work hard 
all your traveling and vacations after-
wards gain even more significance 
and value, and to be fair, many of  
us travel for the money our parents 
earn, so why not earn ourselves and 
then take off  to some remote coun-
try? 

My motto is “Do your favorite job and 
enjoy your life in the process!”

As students we get used to 
different means of  trans-
port: buses, subway, pri-

vate cars, and taxies, of  course. 
However, today the taxi market 
is so full of  offers and it becomes 
complicated to choose among 
them. KIMEP Times Team de-
cided to make an experiment 
and compare classic methods of  
catching a passing car and order-
ing a taxi as well as increasingly 
popular ones such as Yandex and 
Uber. 

Mission: To get to Esentai 
Mall from Nedelka café (Abay 

Avenue)
Start time: 6:15 PM

   
      Hitchhike (by Sabina) 

Waiting time: 21 min
Driving time: 15 min

Arrival: 6:51 PM
Price: 400 KZT

Car: Volkswagen Passat

Actually, 20 minutes of  so-called 
“waiting time” I spent walking to 
Furmanov Str from Nedelka café 
and only one minute to catch a taxi. 
That’s how the first and the last chal-
lenge I faced was a lack of  drivers 
willing to pick me up in front of  
KIMEP. 

I stopped quite a nice car with a 
leather saloon, air conditioning, and 
a good music. Despite of  heavy traf-
fic I got to Esentai just in 15 min-
utes. How is it even possible? Well, 
the driver ignored all the lines, all 
the rules...and, by the way, was quite 
good at doing that. Moreover, he was 

very polite, he had a change and even 
wished me to have a good evening. 
Thus, he broke all stereotypes about 
awful Almaty taxi drivers (of  course, 
if  you are not scared of  reckless 
driving). However, he is just an ex-
ception, so when using this means of  
transport be ready to surprises!

Leader Taxi (by Zarrina) 
Waiting time: 7 min

Driving time: 34 min
Arrival: 6:56 PM

Price: 930 KZT (can get 25% 
off  if  ordered by the App)

Car: Daewoo Nexia

As I have never used either Uber 
or Yandex and since I’m always anx-
ious about catching taxi on the street, 
I volunteered to call a taxi company 
instead. I was advised to get Econom 
taxi as the most affordable one. So I 
did, for the price of  600 KZT. After 
10 minutes of  waiting for the car, an 
operator called to tell me that there 
weren’t any cars available. Great!  

I quickly googled Leader taxi’s 
number. For about 1,000 KZT I ex-
pected a nicer car with AC but soon I 
was riding in the back seat of  a rather 
dirty beige Nexia. The driver was po-
lite and quite. He was kind enough 
to turn the radio down when I asked 

him to. But did it really feel like a 
1,000 tenge ride? Probably no. 

Yandex. Taxi (by Daria) 
Waiting time: 20-25 min + 

some walking 
Driving time: 30 min

Arrival: 7:10 PM
Price: 463 KZT
Car: Opel Astra

I started ordering a cab at 18:15 on 
Abay/Kunayeva. After waiting for 
around 5 min, the app found the first 
driver who declined my order after 
couple of  minutes ;( Nevertheless, I 
tried to be persistent and for driver’s 
convenience changed my location to 
Abay/Furmanova. At this time I did 
not put my destination point (Es-
entai Mall) and, luckily, at 18:35 I got 
the driver who arrived in 5-7 min. 
The car was quiet, very clean, with 
air-conditioning inside, and a pleas-
ant driver behind the wheel. 

On our way we got into a terrible 
traffic jam where many cars were 
standing on Al Farabi Street. Surpris-
ingly, my driver did not try to under-
cut anyone or beat on a wrong line. 
He was patient and talkative some-
times, but not too intrusive. 

At the end, we got to the destina-
tion at 7:10. Overall, I spent 30 min-

utes to get from Furmanova/Abay 
to Esentai Mall and around 20-25 
minutes ordering a taxi. 

UBER (by Alina and Aray)
Waiting time: 30 min
Driving time: 27 min

Arrival: 7:12 PM
Price: 519 KZT

Car: Ssangyong Kyron

We were the last ones waiting for 
our car to arrive. One minute, five 
minutes… then twenty minutes 
dragged by and we already were des-
perate and willing to catch a random 
car, when finally our driver arrived.

Traffic, everybody hates traffic… 
Even our driver was reluctant to 
drive us to Esentai Mall, when it 
seems like the whole Al Farabi street 
is swamped by hundreds and hun-
dreds of  cars. Though our driver 
chose a different route, not wanting 
to get stuck on Al Farabi, it still took 
us half  an hour to get to our desti-
nation and another half  an hour was 
uselessly spent on waiting: 10 min-
utes ride on a fine day turned into an 
hour long journey. Well, to some ex-
tent it wasn’t an unusual experience 
of  feeling like a snail inside a car, but 
surely it was a chatty and an easy-go-
ing ride, making you feel safe, com-
fortable and relaxed on the back seat.

Taxi Experiment
words by KT team
photography by Aray Ospanova
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PHOTOSAFARI GROUP:
Undiscovered Kazakhstan

The more unstable sit-
uation in the world we 
get, the more difficult it 

becomes to find a destination for 
week-ends and vacations. How-
ever, we vainly underestimate 
the variety of  our region that of-
fers us different types of  tourism 
with affordable prices. Vladislav 
Koshko, a representative of  Pho-
toSafari Group (KIMEP student 
withal) will share with us their ex-
perience. 

Could you tell us a bit more about your 
project? 

The project Photosafari.kz was cre-
ated 5 years ago. Initially, this organi-
zation dealt with travel arrangements 
for photographers throughout Ka-
zakhstan. This format allowed us 
to accumulate experience: to build 
roots, find new destinations and, 
surely, make good pictures. Present-
ly, Photosafari.kz is a team of  big 
professtionals in photo and video 
who exceeded the limits of  Kazakh-
stan and went their way to the whole 
Central Asia. 

Why have you decided to broaden your 
horizon? 

We are planning to make world-
class video shooting. Our latest des-
tination Pamir was a brand new level 
for us! Every world traveler has Pa-
mir in the list of  must-visit places as 
it is called “the Roof  of  the World.”

What is the intention of  your project?
Our main purpose is the popular-

ization of  Kazakhstan, i.e. we’d like 
to reveal to the public how beautiful 
and picturesque our Motherland is. 
In long-run perspective, we are try-
ing to make Kazakhstan one of  the 
top ten visited countries in the world. 

How do you usually choose places to visit? 
In general, we visit arduous and 

unexplored terrains, also well-known 
sights, historical monuments, and an-
ything that is inspiring. 

Is there any danger in your journeys? 
Not usually, but sometimes. In the 

wilderness there is a small chance of  
meeting predators. If  you separate 
from the group, you can get lost in 
unfamiliar places. Sometimes we 
could go through hot spots like the 
road along the borders of  Tajikistan 
and Afghanistan.

How do you make preparations for your 
trip? 

Firstly, we develop a route. In a 
one-week trip we can visit for about 
5-10 beautiful, historical, and distinc-
tive places.

Secondly, we prepare clothing that 

will be suitable to the weather and 
nature conditions of  our target plac-
es.

Thirdly, we think about food to 
take, usually it is quick cooking por-
ridge, instant noodles, vegetables, 
water; there is also food that is care-
fully selected for each person indi-
vidually depending on tastes, visions, 
or religion. 

Finally, the main part is a pho-
to-video gear that will be used to cre-
ate masterpieces.

Which transport do you use? 
We have two campers at our dis-

posal. They were made from Ger-
man ambulance car, now they are 
well-prepared for the challenging 
conditions. 

How much does it usually cost? 
It depends on distance and du-

ration of  a journey as the main ex-
penses are for fuel. Of  course, the 
number of  people influences food 
expenses. In addition, we have to 
consider entrance fees in National 

parks, and sometimes, we use service 
of  local guides. However, several 
things are paid for and provided by 
our sponsors (Sony, Intel). 

Do you work with any tourist agency?
There is one company we work 

with – TourAsia.kz. The last trip (Pa-
mir/Lenin Peak) was accomplished 
with their help.

Is it possible to work with you? 
We cooperate with different talent-

ed people: photographs, cameramen, 
models, stylists and visagistes. If  we 
have free seats, we can take any per-
son who is eager to travel. 

What should your fellow travelers be pre-
pared for? 

For long trips, crazy views, and 
happy songs around the campfire.

Which places you strongly recommend for 
our readers to visit? 

1. Plateau Ustyurt and Mangyshlak 
(Mangystau Region)

2. The Altai Mountains
3. Altyn-Emel and Charyn (Almaty 

Region)

Almaty: Tips for Newcomers
Life in a new city is full of  

emotions and impres-
sions as well as challeng-

es. KIMEP Times is going to of-
fer you several pieces of  advice on 
living in Almaty. 

1. Download 2GIS from 
AppStore or PlayMarket. 

It seems like this app is the best 
directory with map. 2GIS offers you 
a huge variety of  cities throughout 
Kazakhstan, Russia and Ukraine. In 
addition, this app provides its users 
with information about public trans-
port and even can create a route. 

2. Be ready to hear old and new 
streets names.

Lots of  Almaty citizens still use old 
names of  streets that could be chal-
lenging. Just remember the most im-
portant ones (e.g. Dostyk = Lenin). 
Others you can find again at 2GIS 
(quite useful app, right?) 

3. Using public transport (also 

subway), pay with ONAY card 
and track buses using CityBus 
application. 

Keep in mind that this app is avail-
able only in PlayMarket, other users 
can visit its web-cite citybus.kz 

4. Catch a taxi by just raising 
your hand. 

In most cases you won’t catch a taxi 
in its usual meaning, the driver is just 
a man who engages in private cart-
ing. Concerning advantages, it is fast, 
convenient and rather cheap. Still 
keep in mind that it could be risky. 

5. Use taxi applications as Uber 
and Yandex.Taxi

This type of  application has 
changed sharply the market for 
transportation. Now it is you who 
make a bid and select a driver. 

6. Rent apartments at krisha.kz 
This web-site is the most popular 

among both landlords and tenants. 
Hence, you will definitely find an 
apartment according to your budget 

and demand. 
7. Don’t be overmodest and bar-

gain. 
In every market (no matter for 

cloth or food) you can ask to reduce 
the price at least by 10%. Keep in 
mind that the more expensive the 
good, the higher discount you can 
expect. 

8. Use coupon applications as 
ChocoLife and BeSmart to find 
discounts for many goods and 
services. 

However, read instructions careful-
ly, there could be many limitations.

9. Visit web-cites ticketon.kz 
and sxodim.kz

Buy tickets online and keep up with 
the recent events, concerts and film 
premiers. 

10. Always carry your passport 
(or notarized copy) with you.

More and more often policemen 
check the documents of  bypassers, 
especially if  the situation in the city 
is getting unsafe. By the way, even 
when buying cigarettes and alcohol 
you can be asked to show your pass-

port (if  you look so young). 
11.  Look through the news.
You can download Tengrinews or 

Nur.kz  app to your cellphone. It is 
the easiest and the most informa-
tive way to be aware of  the situation 
in Almaty and Kazakhstan on the 
whole. It will definitely make your 
life easier there. 

Finally, remember that KIMEP stu-
dents, like Almaty residents, are quite 
benevolent and hospitable. Just ask 
them for any advice on different oc-
casions, and have no doubt that they 
will help you with pleasure. 

words by
Sabina Bekbenbetova
illustration by
Nigora Burhonova

Emergency numbers 
01 or 101 Fire department 

02 or 102 Police 
03 or 103 Ambulance 

04 or 104 Gas emergency 
112 Emergency department

words by
Sabina Bekbenbetova
photography by
PHOTOSAFARI GROUP


